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Smart Marketing is About Help not Hype
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being great at marketing is harder than ever




being great at marketing is harder than ever
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customer attention is fragmented
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E TV

- 1 5 Radio

- 3 Magazines

- 31 Newspapers
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online, everything is competition
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Upland Brewing Company

Upland Sky Divers
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n Alyson Murphy Baer
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If there was ever a bad Monday, yeah this would be it.
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you are competing for attention against people
your customers know and love




your'custt;mers know and love
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In the attention age, smart marketing
provides help, not hype
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Martin Dimitrov Art
m Does anyone know of *"must-see” art in Dallas, Texas? | will be this week. Thank
you :)




m you :)

@JayBaer

Martin Dimitrov Art
m Does anyone know of *must-see” art in Dallas, Texas? | will be this week. Thank
you ;)

Hilton Suggests

@dimitrovartist If you can make it to #FortWorth,
@KimbellArt is one of the world's best! A\so next
door Is the impressive @themodernfw. AKN



\ Art iIs one of the world's best! Also next
door IS the impressive @themodernfw. AKN
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sell something and you make a customer today.
help someone and you make a customer for life.




help someone and you make a customer for life.
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sources of information

needed pre-purchase




sources of information
needed pre-purchase
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the average person uses their smart phone

/0

times per day
*DSCOUT
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times per day

*DSCOUT
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customers hyper-research everything
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@JayBaer

questions create uncertainty.
uncertainty stalls action.



questions create uncertainty.
uncertainty stalls action.
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remember:
the better you teach, the more you'll succeed
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of our online time
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89/

Is spent on 15 websites

*USC
@JayBaer

be a digital dandelion
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Lost your watering can?
Find a plastic bottle,

#lowesfixinsix #tip

@JayBaer

Lowe's Fix in Six

r
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Lowe's Fix in Six
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remember:
the 1x8 rule
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trust is the foundation

upon which all success is built
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upon which all success is built
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humanity is the ultimate trust-builder
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we trust people twice as much as companies




we trust people twice as much as companies

*Nielsen
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remember:

real people persuade where promotion fails
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all marketers tell themselves the same lie
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relevancy creates time and attention

Increase in sales:




Increase in sales:
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real-time relevancy exceeds expectations and
compels word-of-mouth
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remember:
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remember:
be the MOST useful in a specific circumstance,
rather than somewhat useful in every circumstance
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why

SMART MAIIIIINO

Jjay@jaybaer.com




Jjay@jaybaer.com
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Halloweon
Big Game

Interview

et 8 Shawr Toka o Spn  Laundry Advice More Find & Stain Tobo o Spen  Laundry Advice -
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do you have the courage?




do you have the courage?
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marketing so useful, people would pay for it
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you can be a Youtility
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HOW CAN | HELP?
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